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I. COURSE ADMINISTRATIVE INFORMATION. 
 

1. Practicum instructors. 
 

Kuzina Olga Evgenievna, Professor of Economic Sociology, CES, PhD Sociology. 

Contact information: 

Telephone: (499) 152-1551 

Email: okuzina@hse.ru 

Skype login: oekuzi 

Address: 125319, Moscow, Kochnovsky pr, d. 3, room 409 

 

Ibgragimova Dilyara Khanifovna, Associate Professor of Economic Sociology, CIS 

Contact information: 

Telephone: (499) 152-15-51 

Email: dibragimova@hse.ru 

Skype login: dibragimova 

Address: 125319 Moscow, Kochnovsky pr, d. 3, room 406 

 

1.2 Course goal. 
 

The main goal of the course is to help students form a researcher's way of thinking and develop 

their empirical research skills. 
 

1.3 Course tasks. 
 

In order to be able to conduct research, one must acquire a number of practical skills, such as 

setting the research goals and tasks, reviewing literature on a given topic, justifying the concept 

model, formulating hypotheses, operationalizing the concept model in the empirically measured 

indicator system, choosing the design and methods of collecting research data, assessing the 

dependability and authenticity of research instruments, working out of the selection, processing 

and analyzing data, preparing and presenting the resulting report. Acquisition of these skills is a 

necessary, but not a sufficient condition of forming a competent researcher. Just as important is 

the ability to think, and more importantly, think critically, to develop such skills as independence 

and responsibility for one's actions, first of all in choosing a research topic/problem, an ability to 

find and work with information of various kinds, an ability to formulate, and more importantly, 

argue one's own point of view, taking into account the existence of possible counter-arguments, 

an ability to carry out a productive dialogue on the process and results of one's research with 

colleagues. 
   
1.4 Methodic novelty of the course (new methodologies, forms of work, authors' teaching 

methods) 
 

mailto:okuzina@hse.ru
mailto:okuzina@hse.ru
mailto:dibragimova@hse.ru
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In the course of the practicum, the students will learn to work out a program of a sociological 

research project, collect and analyze data, write a report and give a presentation at a student 

conference. The work will be done by students independently in small groups of no less than 3 

and not more than 4 people. For this particular work, each research group will choose a curator – 

an instructor from the Department of Economic Sociology. The curator is not a project leader, 

but will act as a consultant.  
 

The research problem and project topic must be selected from the field of economic sociology 

(http://www.ecsoc.ru), the project's curator – from among the instructors in the Department of 

Economic Sociology (http://soc.hse.ru/ecsoc). During the first two course lectures, the 

department instructors will talk about their own research interests and topics that could become 

topics of student projects as part of this Practicum. In order to familiarize themselves with the 

instructors' research topics, the students may also visit the instructors' personal webpages on the 

HSE website (http://www.hse.ru/org/persons) 
 

 The projects may be of qualitative or quantitative design. The choice of research design is 

to be made depending on the research problem. 
 

 Minimal requirements for primary data in the project: for qualitative methods, no fewer 

than 20 interviews, each of which must last at least 40 minutes in length; for quantitative 

methods, no fewer than 200 polled respondents each asked, at minimum, 20 questions. 
 

 The practicum includes lectures, seminars and group consulting sessions along with 

colloquiums with the curator. Practicum materials are available on the LMS system. 
 

– Practicum instructors are instructors at the Department of Economic Sociology, who read the 

main lecture course on the given subject, who conduct the general leadership of the practicum 

and give grades based on the curators' recommendations. 

– Curators of research groups are department instructors who consult and help with the 

organizational of select research groups 

– Leaders of research groups are the students 

– Members of research groups are also the students 

 

The tasks of a practicum instructor include:  

– Reading lectures on issues of practical organization and presentation of sociological research 

– Controlling the due dates for various research stages 

– Organizing a databank of research materials, as well as an instrument databank 

– Organizing and holding the final conference 

 

The curator's responsibilities include: 

– Consulting students on the questions of organization, conducting and presenting research 

results (on existing literature on a given research topic; questions, that could potentially become 

a research goal of a group project, the existence of available secondary databases of polls; 

http://www.ecsoc.ru/
http://soc.hse.ru/ecsoc
http://www.hse.ru/org/persons
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methods of poll composition [guides for in-depth interviews], planning and implementing the 

selection, data analysis, structure and format of final report, presentation contents). 

– Controlling the quality of methodological element implementation 

– Participating in the student conference at the presentation of research materials and during the 

discussion of project results 

– Grading the course paper (scholarly article), which will be prepared by each students based on 

the project results. 
 

Each group selects a leader from among its members and an decides on an assignment of 

responsibilities within the group who decides those responsible for each research stage. For 

example, such stages could include: 1) statement of research goals and tasks 2) literature review 

3) working out the correct instruments, selections, data collection, preparing mass data for 

analysis 4) preparation of the project report and presentation thereof. The suggested list of 

project stages can be changed and adapted to specific needs of each project. The task for the 

person responsible for each project stage isn't to perform that stage of the project on their own, 

but to coordinate the actions of all group members for that stage.  
 

Since at the end of the academic year, each student, based on the group project data, must 

prepare and submit individual course work, it is recommended that during work on the group 

project, the responsibilities are distributed between the students in such a way, that while 

working on the group project each student would be able to choose an individual research task 

and would work on it during the length of the entire project. The student would then write up a 

justification of the importance of this research task, prepare a literature review, make up their 

own research instrument question block, and then write a section of the final report. The 

individual course work is then prepared based on this section of the final report, which is written 

in the style of a scholarly article. 
 

The distribution of responsibilities according to project stages and section (research tasks) is to 

be supported by protocol, to be submitted to the group's curator and practicum instructors.  

  

1.5 Place of the course in the innovative qualifications system currently being formed. 
 

As a result of completing the Practicum, the student will: 
 

1. Solidify the knowledge acquired during study of subjects of the methodical cycle 

2. Acquire the skills in working and organizing interrelationships in a research group (planning, 

distributing responsibilities, cooperation, etc). 

3. Become familiarized and receive the skills of working with secondary research sources 

(government statistics, departmental statistics, existing sociological research databases, etc) 

4. Develop existing skills in writing reviews of literature on a chosen topic 

5. Master, through practice, the full package of preparing and conducting a sociological research 

project, as well as presenting its results, at the same time acquiring skills in the following areas: 

– preparing a brief on conducting a sociological research project 

– working out a research program, stating and justifying research goals and tasks 
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– preparing a review of literature on the research topic, familiarizing oneself with the existing 

sociological poll data, selecting and justifying the research model concept, formulating 

hypotheses 

– operationalization of the concept model into the system of empirically measurable indicators, 

working out an instrument set for the research 

– choosing a data collection method for the research 

– independent realization of the empirical stage of the research 

– processing and analysis of data 

– preparing an analytical report based on research results 

– preparing scholarly publications based on research results 

– preparing a presentation of final results and presenting a paper at an academic conference 

 

II. COURSE CONTENTS. 
 

2.1 TOPIC PLAN OF ACADEMIC DISCIPLINE. 
 

№ Name of topic/section Total 

hours 

   

   Lecture 

Hours 

Seminar 

Hours 

Self-study 

Hours 

1 Sociological research as a way of thinking 4 4   

2 Research design 4 4   

3 Choosing and justifying a research problem. 

Research goals and tasks. 

2 2 2  

4 Research selection 1 1   

5 Preparing a research program 4 2 2  

6 Review of literature on the research topic 2 2   

7 Justification of the research model concept, 

formulating hypotheses 

6 4 2  

8 Operationalization of research model concept 

into the system of empirically measured 

indicators 

6 4 2  

9 Working out an instrument set 6 4 2  

10 Data collection 6 4 2  

11 Data analysis and preparation of the report 6 4 2  

12 Presenting research results 4 2 2  

 Preparation and realization of research 109   109 
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 TOTAL: 162 37 16 109 

 
 

2.3 PROGRAM CONTENTS 

 

Topic 1. SOCIOLOGICAL RESEARCH AS A WAY OF THINKING. 
 

Course structure and goals. Course organization and forms of assessment. 

Research as a method of empirical data collection for confirmation (not rejection) or rejection of 

theoretical suppositions. Critical thinking, social and academic conventions. 
 

Field of research use. Types of research. Main stages of the research process. 
 

Main directions of sociological study of markets and economic culture. Important directions of 

research conducted by sociological and marketing companies in Russia. Introduction to topics of 

research conducted by potential curators (department instructors). 
 

Topic 2. RESEARCH DESIGN. 
 

Methodological bases of research design: ontological and epistemological pre-requisites.  
 

Types of research design. Descriptive and explanatory design: the problem of finding the cause-

and-effect connection in research. Differences between factors and motives. Arguments and the 

rules of their formation. 
 

Qualitative and quantitative design in sociology. Triangulation. 
 

Polls, experiments, ethnography, comparative research. Methods of data collection and their 

relationship to the epistemological prerequisites of research. Primary and secondary data sources. 

Analysis of secondary data. 
 

Sociological poll databases: RMAZ, HSE monitoring, United archive of sociological data, 

European Values Study. Observation, interview, focus groups, case studies, documents, polling. 

Research ethics. 
 

Topic 3. CHOOSING AND JUSTIFYING A RESEARCH PROBLEM. RESEARCH 

GOALS AND TASKS. 
 

Consumers of research results, their needs and expectations. Differences between academic and 

marketing research. Theoretically and practically oriented research problems. 
 

The importance of problem definition for conducting research. Possible sources of research 

problems. The role of literature review in defining the research problem. Particularities of 
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research problems in qualitative and quantitative research. The process of formulating the 

research problem, the sequence of stages. Examples of formulated research goals and tasks. 
 

Topic 4. RESEARCH SELECTION. 
 

Differences in forming a selection in qualitative and quantitative research. The notion of 

selection. General and selective aggregate. Major types of selections, probabilistic and non-

probabilistic selections. Factors that influence selection characteristics. Selection's size, selection 

mistakes.  
 

Topic 5. PREPARING A RESEARCH PROGRAM. 
 

Research programs in qualitative and quantitative design. Functions of a research program, major 

content requirements. Examples of programs. 
 

Main requirements for grant applications to finance academic research. Main requirements for 

commercial offers for marketing research. 
 

Topic 6. REVIEW OF THE LITERATURE. 
 

Requirements for literature review on a given topic. Searching for relevant sources on a given 

topic: electronic databases of HSE books and journals. Goals of literature review in research. 

Differences between analytical literature review and abstractive. Structure of text. Rules of 

bibliography, citing/quoting and the plagiarism problem.  
 

Topic 7. JUSTIFICATION OF THE RESEARCH MODEL CONCEPT: FORMULATING 

HYPOTHESES. 
 

Practical reasonability of preliminary development of object model. Theoretical terms. 

Definitions of notions, difference between notions and terms. Objectivism vs. social 

constructivism. Particularities of conceptual models in various kinds of research. 
 

Main methodological principles of formulating and preliminary hypotheses assessment. Research 

hypotheses: definition, functions, testing methods, types of hypotheses. Major mistakes in 

formulating hypotheses.  
 

Hypotheses in qualitative research. 
 

Topic 8. OPERATIONALIZATION OF RESEARCH MODEL CONCEPT INTO 

EMPIRICALLY MEASURED INDICATORS. 
 

Notions and indicators. Measurement in sociological research. Types of indicators. Types of 

scales, levels of measurement. Quality of measurement. Reliability and validity of measurement 

in qualitative and quantitative research. Constructive validity. Checking the reliability of 

measurements.  
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Models in qualitative research: formation of categories based on interview data. Ecological 

validity (authenticity). 
 

Topic 9. WORKING OUT AN INSTRUMENT SET. 
 

Qualitative research design: polls. Stages and methods of poll development: poll structure, order 

of questions, segues, filter-questions. Main requirements for poll question formulation, typical 

errors. Pilot polls. Cognitive testing of questions. 
 

Rules of poll formatting: format, fonts, location of blocks on the page spread, segues between 

blocks after filters, encoding, formats of open-ended questions. Questions for assessing the poll 

situation and poll quality. Cover appearance. Requirements of modern statistical packages and 

database management systems to poll questions encoding. 
 

Qualitative research design: interview guide. Stages and methods of guide development: guide 

structure, types and order of questions. Differences between guides and polls. Guides of non-

structured interviews, focus of group discussions, expert interviews. Typical errors when creating 

a guide.  
 

Topic 10. DATA COLLECTION. 
 

Ethical questions of field stage of research. Main skills in conducting interviews. Organization 

and execution of polls. Preparation and cleanup of amassed data. Interview transcription. 
 

Topic 11. DATA ANALYSIS AND PREPARATION OF THE REPORT. 
 

Main methods in writing the rough draft, working on logic, text structure, convincing 

argumentation. Requirements for introduction and conclusion of the report. Main requirements 

for report text based on qualitative research data. Rules of quoting interviews. 
 

Elements of the report and formatting rules. Tasks of each section of the report. Rules of 

demonstrating statistical data analysis results: simple breakdown, cross-tables, results of 

multidimensional analysis methods. Graphic and table methods of demonstrating qualitative 

information. Appendixes and bibliography. Short and full report, requirements for both. The use 

of graphic and table materials. Sequence of presentation of statistical analysis results. Typical 

mistakes in interpreting statistical analysis results. Exposition style. 
 

Report and academic publication, what are their similarities and differences? Main requirements 

of academic publications. 
 

Topic 12. PRESENTING RESEARCH RESULTS. 
 

Main tasks of academic conferences. Conference regulations: papers, presentations, discussion. 

Presentation of a paper as form of communication. The rules of paper formatting. Advantages 
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and disadvantages of presentations. Main principles of an oral report. Roles of a discussion 

participant. 
 

2.4 ASSIGNMENTS FOR INDEPENDENT WORK. 
 

Assignment 1. Organize the project group. Choose an area of research and a curator from among 

instructors of the Department of Economic Sociology at HSE. Choose the project group leader. 
 

Assignment 2. Arrange the first meeting with the group's curator and prepare a list of 3-4 

research problems that are interesting to the group members to discuss at the meeting. At the 

meeting with the curator, discuss suggested topics and choose the research project's problem. 

Plan research goals and tasks. 
 

Assignment 3. Get familiarized with the major publications on the chosen research topic, as well 

as with available statistical materials and results of empirical research (if such exists). Justify the 

problem and determine the research object (generally decide whom to poll and about what). 

Based on the primary familiarization with the literature, specify research goal and tasks. 

Compose a schedule of the research, that details the sequence of research stages, their due dates, 

and those responsible for each stage, as well as determine who is responsible for each research 

task. Meet with curator and discuss these materials. 
 

Assignment 4. Prepare a literature review on the chosen research topic. Send your review to the 

curator to receive comments. Work on the review according to the curator's comments.  
 

Assignment 5. Justify the research mode concept, define the main research terms, support these 

terms with citations from the literature review materials, if necessary add new literature sources. 

Justify research hypotheses. Specify the problem, goal and tasks of the research. Discuss with 

curator, make appropriate corrections. 
 

Assignment 6. Make a list of the main terms of the research that were used when formulating 

research hypotheses. Operationalize these terms into a system of empirically measurable 

indicators. Use the results of literature review during operationalization, if necessary add new 

sources. Specify the problem, goal and tasks of research. Discuss with curator. 
 

Assignment 7. Prepare the first draft of poll (guide) and send it to curator, receive feedback and 

make appropriate corrections. Prepare the poll (guide) for piloting. 
 

Assignment 8. Pilot the research instruments, prepare a report on the piloting. Describe main 

problems, that appeared in the course of piloting. Finish working on the poll (guide) based on the 

results of the piloting. Sent the poll (guide) to the project's curator, if necessary make corrections 

according to received feedback. Determine how poll respondents will be chosen. 
 

Assignment 9. Conduct the poll in accordance with the research program. Prepare a report on the 

field stage of research. Prepare the amassed poll data (transcribe sound files from interviews). 
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Assignment 10. Analyze the data, prepare a rough draft of the report based on analysis results. 

Send them to the project's curator, receive the curator's comments and make corrections to report 

in accordance with feedback. 
 

Assignment 11. Prepare a final analytical report based on the results of the qualitative and 

quantitative project stages, including a summary.  
 

Assignment 12. Prepare and give, as part of the student conference, a presentation of the research 

project results. Prepare a written review on another group's presentation. 
 
 

2.5 SUGGESTED TOPICS FOR ESSAYS AND COURSEWORK. 
 

Barsukova Svetlana Yurievna svbars2012@gmail.com 

 

1. Soviet “connections” and informal connections during the soviet period: what do they have in 

common and how do they differ. 

2. Expert community on Russia's entrance into the WTO (relating to a specific market) 

3. The role of mass media and internet sites in forming public opinion regarding Russia's 

acceptance into WTO. 
 

Ibragimova Dilyara Khanifovna dibragimovna@hse.ru 

Kuzina Olga Evgenievna kuzina@hse.ru 

 

1. Financial literacy among students of economic, technical and humanities higher education 

institutes. 

2. Financial literacy among school students and the necessity of financial education in schools. 

3. Social attitudes to money. 

4. Educational credits: analysis of attitudes, needs and intentions of upper-level high school 

students and their parents. 

5. Analysis of plastic card owner behavior: cash and cashless transactions. 

6. Strategies in acquiring long-term use goods: loan or accumulation? 

7. Is informal crediting really free? 

8. Money as gift. 

9. Why don't people keep track of their income and expenditures? 

10. Financial planning horizons: how can they be measured? 

11. Does Russia need the institute of financial ombudsmen? 

12. Spend or save? Analysis of consumer preferences. 

13. The population's inflation expectations and the mechanism of their formation. 

14. Credit cards and “regular” credit: factors of consumer choice. 

15. Bank cards: motives of their use and rejections, availability barriers. 

16. The work of collection agencies in Russia: for and against. 

17. Rented residences: motives for choosing, availability barriers, social problems. 

mailto:svbars2012@gmail.com
mailto:svbars2012@gmail.com
mailto:dibragimovna@hse.ru
mailto:dibragimovna@hse.ru
mailto:kuzina@hse.ru
mailto:kuzina@hse.ru
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18. Financial practices of students of Russian universities. 

19. Russian's trust in financial institutes. 

20. Types of financial management and distribution of financial authority in Russian families. 

21. Inter-generational relationships and financial management in Russian families: quantitative 

research experience. 
 

Karabchuk Tatiana Sergeevna tkarabchuk@hse.ru 

 

1. Unemployment among Russian youth. 

2. Employment channels for university graduates: the power of weak connections? 

3. The correspondence of received university qualifications to market demand. 

4. Satisfaction with Russian higher education among graduates and employers. 

5. Birth rate: motivation and difficulties. 

6. Conflict of motherhood and young mother employment in Russia 

7. Atypical employment and its consequences for the country 

8. Innovative policies in Russian universities: foreign professors and russian realities 

9. Problems of attracting and holding on to highly qualified migrants in Russia 

10. Income and education: what determines a future career? 

 

Kirchik Olesia Igorevna okirchik@hse.ru 

 

1. Service culture in Russia: when the “client isn't right” 

2. Phenomena of life hacking in the West and in Russia 

3. Technologies of competent consumption 

 

Kotelnikova Zoya Vladislavovna kotelnikova@hse.ru 

 

1. Consumption of counterfeit alcohol products: they do people take the risk and buy counterfeit 

products? 

2. Role of social networks in counterfeit alcohol product distribution and consumption in local 

communities. 

3. Can one live without money? Principles of community exchange systems functionalities 

(“Time bank”, “Give and take”, etc) 

4. The institute of bargaining on open markets: types, structure and functions. 

5. Modern trade formats versus traditional trade formats: factors of consumer choice of trade 

formats in the food products field. 
 

Kurakin Alexander Alexandrovich (chto-delat@yandex.ru, akurakin@hse.ru) 
 

1. The end of kolkhoz: participants' recollections 

Research of kolkhoz as an economic organization through the eyes of former kolkhoz members 

(regular members, leaders). Relationships within the working group and with outside counter-

agents. Reactions to the economic crisis. 
 

mailto:tkarabchuk@hse.ru
mailto:tkarabchuk@hse.ru
mailto:okirchik@hse.ru
mailto:okirchik@hse.ru
mailto:kotelnikova@hse.ru
mailto:kotelnikova@hse.ru
mailto:chto-delat@yandex.ru
mailto:akurakin@hse.ru
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2. History of economic organizations: case study 

Basis: interviews with members (former members) of an organization, their recollections. 

Possible subjects: the emergence of the organization, choosing business partners, reactions to 

market cataclysms, changes in the organization's inner structure and the structure of ownership, 

the demise of the organization. General outline: “big” story through “small” stories 

 

3. Problems of cooperation and collective action. 

Any subject of cooperation. For example collective preparation for exams (one person studies 

one subject, another – another subject, they tell each other what they've learned; the dormitory 

effect on this strategy). 
 

4. Modern dacha cooperatives.  

 History and transformation of dacha cooperatives. Community characteristics. Role and function 

of cooperative board. General meetings: functions and ritual. Businesses that work for dacha 

cooperatives.  
 

Markin Maxim Evgenievich mmarkin@hse.ru 

 

1. Influence of social rootedness on economic effectiveness of organizations: the problem of 

balancing accidental and rooted connections. 

2. The consequences of “trade law”: changes in the eyes of retail chains and their suppliers. 

3. The consequences of “trade law”: changes in the eyes of buyers/consumers 

4. Public justification for government regulation of the market: the search for relevant arguments 

5. Buying off-line and on-line: buyers' motivation 

6. Purchasing on the Internet: buyers' criteria for choosing sites 

7. Cheating customers on the Internet: market destabilization problem 

8. The development of cashless transactions in retail sales: barriers from trade companies 

9.  The development of cashless transactions in retail sales: barriers from buyers 

10. Electronic money in the eyes of the population: mechanism of the creation of social 

multitude 

11. Seeing a football match at a stadium: fans' motivation 

 

Mezentseva Elena Borisovna elena_mezentseva@list.ru 

 

1. Living standards and prosperity 

– Students' ideas on the reasons behind poverty and richness 

– Prosperity of the parents as a factor in forming the student's life plans 

– Social standard of success in life for youth: the role of glossy magazines 

 

2. Property and real estate. 

– To buy, to rent or to live with parents? (provisions for a home in university students' life plans) 

– Does a student need a car? (purchasing a car in a student's life plans, prestige factors of a car in 

the eyes of a student) 
 

mailto:mmarkin@hse.ru
mailto:mmarkin@hse.ru
mailto:elena_mezentseva@list.ru
mailto:elena_mezentseva@list.ru
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3. Education and employment 

– Education abroad: attractiveness factors and perspectives 

– Career, professional and material ambitions of university students 

– Motivation for successful studies at university: factors and typology 

– Prestige factors of different universities in the eyes of the students 

– Human capital or social connections: what is more important to get accepted to university (or, 

for successful employment)? 

– Prestige factors of various professions in the eyes of the students 

– Career in Russia or abroad? Career attitudes of university students. 

– Professional niches for sociology department graduates on the Russian job market. 

– The image of foreign working migrants in the eyes of Moscow university students. 
 
 

4. Status, style and life quality 

 

– Vacation abroad as social status indicator 

– Attractive appearance as life success factor (or: as career advancement factor) 

– Student attitudes towards a healthy life-style 

– Using non-traditional medical services: sociological analysis 

 

5. Gender 

– Gender discrimination when applying to university: student experience 

– Gender discrimination when applying for work: student experience 

– Who wants to be a housewife? Student attitudes towards the role of housewife. 

– Influence of religious beliefs on gender attitudes among university students 

– Gender stereotypes among students (choose from the following): 

 – regarding employment and career 

 – regarding gender roles 

 – regarding ideas of life successful 
 

Nadezhdina Evgenia Vladimirovna nadezhda@hse.ru 

 

1. Student dormitory: social networks and reciprocal relationships 

2. Choice of university or choice of profession? Analysis of professional expectations of 1
st
 year 

students. 

3. “Masculine upbringing”: ideas on fatherhood from men of different ages. 

4. Children-consumers: formation of consumer intentions and practices in children and 

adolescents 

 

Pavlutkin Ivan Vladimirovich euhominid@gmail.com 

 

1. Sociology of consumption and its manifestations in everyday life. 

2. Economics and sociology of childhood 

3. The “price-quality” connection on status markets 

mailto:nadezhda@hse.ru
mailto:nadezhda@hse.ru
mailto:euhominid@gmail.com
mailto:euhominid@gmail.com
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4. Marketization of higher education in Russia 

5. Ethnographic and sociological research in forming markets 

6. Standard and non-standard educational trajectories of students 

7. How does higher educate form social capital? 

8. Research of institutional enterprise in organizations. 

9. Research of action networks through examples of economic practices 

10. Debtor phenomena in Russia 

11. Civic culture and its' manifestations in economic life. 
 

Pishniak Alina Igorevna apishniak@hse.ru 

Khalina Natalia Vyacheslavovna nhalina@hse.ru 

 

1. Is there purposeful distribution of money among children? 

2. Child economics: who, when, and how lends/borrows? 

3. What do modern children study: how to make money or how to spend it? 

4. What do parents/schools/surroundings/mass media teach the children: to make money or to 

spend it? 

5. Money, work, property in the eyes of children and their parents. 

6. Types of rewards for household chores. Negotiations process. 

7. Children's ideas about the limits of property: “buy not steal” 

8. Who influences children's ideas about economy? (agent of economic socialization) 

9. Do children have financial strategies? 

10. New financial services: what do the children teach their parents? 

 

Roshchina Yana Mikhailovna yroshchina@mail.ru 

 

1. Care-taking strategies for preschool children 

2. How to measure social family capital: types of relationships between parents and children 

3. Dacha, garden, vegetable garden: how to land-owning household behave 

4. What to Muscovites do to strengthen their health? 

5. Who makes the choice towards self-medicating and why? 

6. Student attitudes towards smoking and alcoholic beverages. 

7. Population's innovative practices 

8. Car: luxury or mode of transportation? 

9. Collecting as social practice 

10. Life-style in the USSR (qualitative research) 

11. Choosing a profession and a university among school students 

12. Professional expectations and orientations among students 

13. Interests and leisure time of school students: the family's influence 

14. Muscovite leisure time typology 

15. Internet buyers and their typology 

16. Elderly muscovites' lifestyle 

17. Employees of Russian academic institutes: employment and lifestyle 

 

mailto:apishniak@hse.ru
mailto:apishniak@hse.ru
mailto:nhalina@hse.ru
mailto:nhalina@hse.ru
mailto:yroshchina@mail.ru
mailto:yroshchina@mail.ru
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Strebkov Denis Olegovich strebkov@hse.ru 

 

1. Internal affairs agencies' reforms 

 

The decision-making process in coming to work for the police. Roles and responsibilities of 

policemen, job description. Work motivation and mobility. Effectiveness of police work, criteria 

for assessing quality of work. Trust in the police as an institute. Trust in a specific policeman. 

Image of an ideal policeman. Conflicts with representatives of the police: reasons and ways of 

resolution. Finding areas of public life where police work today is not sufficiently effective.  
 

2. Freelance and other non-standard forms of employment. 
 

Working trajectories of freelancers. Social interrelationships of freelancers in professional 

communities. Self-identification of independent workers and their relationships with the social 

environment. Strategic planning and financial behavior of freelancers. Job satisfaction and 

balance between work and leisure.  
 

3. “Cubicle drones” (potential freelancers) 
 

Self-identification and lifestyle. Career plans and perspectives. Stimulus and barriers. Attitudes 

and prejudices. Attitude towards freelance and freelancers.  Relationships with social 

environment. Organization of work time. Job satisfaction and balance between work and leisure.  
 

4. Innovative practices. Changes in daily life with the help of various instruments, equipment, 

gadgets. 
 

5. Master's program at the department of sociology: current state and perspectives for 

development. 
 

What are the plans of 4
th

 year sociologists regarding further education? What are the criteria for 

choosing Master's programs? What do people primarily pay attention to? Barriers, disadvantages, 

problems (of any kind) that push people away from entering the Master's program at HSE (poll 

of those who received a BA from the department of sociology but did not go on to the Master's 

program). Who applies to Master's programs in sociology? What is their motivation? What are 

their expectations? Are these expectations met during the course of studies? Student problems 

during their studies in a Master's program. Strategies of studying in a Master's program 

(combining with work, etc). Perspective employment and career development after finishing the 

program. What are the differences between “inside” students (who got their BA at HSE) and 

“outside” students (who came from other universities into the MA program)? How do “outside” 

students find out about the Master's program at HSE? Who or what spreads this information? 

 

Filippova Tatiana Nikolaevna filippova@hse.ru 

 

Professional interests: 

mailto:strebkov@hse.ru
mailto:strebkov@hse.ru
mailto:filippova@hse.ru
mailto:filippova@hse.ru
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1. Sociology of medicine 

2. Sociology of consumption 

3. Management in the higher education system 

 

Khalina Natalia Vyacheslavovna nhalina@hse.ru 

 

1. Electronic and paper money: are there differences? 

2. Electronic money: what is the influence on social relationships? 

3. Online payments: plastic card or e-wallet? 

4. How is trust for modern forms of money formed? 

5. Electronic money use practices among youth (children)? 

 

Chepurenko Alexander Yulievich achepurenko@hse.ru 

 

1. Microfinancing of entrepreneurship: the role of social networks 

2. Entrepreneurship online: social networks as business-project formation space 

3. Entrepreneurship in Russian universities 

4. Female entrepreneurship: particularities of the resource base and strategies in Russia 

5. Moscow markets as a world of ethnic entrepreneurship 

6. To whom and how to pass one's business? Generation issues in family businesses in Russia. 

7. Social entrepreneurship and it's particularities in modern Russia. 

8. Love capital: business or reciprocity? 

9. Society's attitudes towards entrepreneurs 

10. Business as forced choice: gypsy cab drivers, suitcase traders, and other types of forced city 

entrepreneurship 

11. Homophily and its role in forming entrepreneurial teams (for example, business-incubators) 

12. Role of strong and weak connections at the starting stage of business development: analysis 

of network relationships in business 

13. Working attitudes in small business: formal and non-formal practices 

 

Chirikov Igor Sergeevich igor.chirikov@gmail.com 

 

1. Factors that influence student involvement in the academic process in Russian and American 

universities. 

2. How are student organizations organized? Comparative analysis using examples from a 

number of universities in Moscow 

3. Student use of gadgets and social networks in the academic process 

4. Informal practices that students use in case of dismissal from a university 

5. Time budgeting among working students 

6. Are students full-fledged members of the university community? 

 

Yudin Grigory Borisovich gregloko@yandex.ru 

 

1. How to correctly answer a poll: sociologist as perceived by potential respondents 

mailto:nhalina@hse.ru
mailto:nhalina@hse.ru
mailto:achepurenko@hse.ru
mailto:achepurenko@hse.ru
mailto:igor.chirikov@gmail.com
mailto:igor.chirikov@gmail.com
mailto:gregloko@yandex.ru
mailto:gregloko@yandex.ru
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2. How is employment organized? The spread of technologies of personnel selection: causes and 

effects. 

3. Government and professional solidarity: interpersonal relationships and protecting collective 

interests in a state-funded organization 

4. “Anything for the greater good”: work motivation, private and public borders, career 

perspectives of bureaucratic organizations' employees 

5. Self-organization of cognitive proletariat: does “office capitalism” leave room for collective 

action? 

6. Owners of national wealth: private and public in the work of government corporations 

7. The basis for partnership associations: success and failures of collective management of 

shared property in multi-apartment buildings 

8. The residential question: the meaning of real estate property in real-life situations and daily 

practices 

9. Can housing and public utilities be exported? Inter-national relationships of the workers and 

consumers in this field 

10. Formation of ideas on a fair price for housing and public utilities 

11. Housing and public utilities: who owes who? Grant and commodity in the relationship 

between workers of the housing and public utilities field and consumers (examples of major 

building remodeling or the work of street cleaners) 
 

2.6 LIST OF QUESTIONS FOR ASSESSING THE QUALITY OF DISCIPLINE 

ATTAINMENT. 
 

Topic 1. SOCIOLOGICAL RESEARCH AS A WAY OF THINKING 

– Who needs research and for what? 

– What are the criteria for research quality? What are some characteristics that show whether or 

not the results of a research project can be trusted? 

– What types of research are there? 

– What are the stages of a research process? 

– What is the difference between socio-economic research and sociological research? 

 

Topic 2. RESEARCH DESIGN 

 

– What does research methodology include? 

– What ontological and epistemological preconditions exist in sociology? 

– What types of research design are used in sociological research? 

– How can it be empirically determined whether there is a cause-and-effect relationship between 

two phenomena? 

– What is the difference between cause-and-effect and correlation? 

– What is the difference between factors and motives of actions? 

– What is the difference between qualitative and quantitative research design? 

– What is an argument? What types of arguments are there? What statements may seem like 

arguments, but are nonetheless not arguments? 

– What is triangulation and what are the benefits of its use? 
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– Which research design is based on the condition of social construction of reality? 

– What is a quasi-experiment? 

– What type of design descriptive or explanatory, is comparative research? 

– Give a short description of sociological databases that are in public access 

– What ethical principles should be followed when conducting sociological research? 

– What rules are included in the ESOMAR code of conduct? 

 

Topic 3. CHOOSING AND JUSTIFYING A RESEARCH PROBLEM. RESEARCH 

GOALS AND TASKS. 
 

– What are the differences between academic and marketing research? 

– Give examples of theoretically and practically oriented research problems. 

– What are the Roles of literature review in research? 

– What are the differences of research problems in qualitative and quantitative research? 

– Give examples of mistakes in formulating research goals and tasks? 

 

Topic 4. RESEARCH SELECTION 

 

– Give examples of probabilistic and non-probabilistic selections in research? 

– In what cases is a non-probabilistic selection better than a probabilistic one? 

– Why aren't probabilistic selections used in expert or in-depth interview polls? 

– What traits can be used to asses the representability of a selection? 

– What is a mistake in selection and how can it be accounted for? 

– What factors influence the level of selection aggregate? 

– Problem that arise in quota selection. 
 

Topic 5. PREPARING A RESEARCH PROGRAM 

 

– What are the differences between research programs in qualitative and quantitative design? 

– What sections are included in the program? 

– What requirements are there for program sections contents? 

– What are the specifics of grant applications for financing academic research? 

– What main requirements are there for commercial offers to conduct marketing research? 

– What requirements are there for determining a research object? What are the differences 

between research subjects and objects? 

 

Topic 6. REVIEW OF LITERATURE ON THE RESEARCH TOPIC 

 

--What requirements exist for topic literature reviews? 

– What electronic book and journal databases exist? How can an HSE student gain access to 

them? 

– What is the difference between Web of Knowledge and Jstor databased? 

– What research tasks should a literature review resolve? 

– What are the differences between an analytical literature reviews and an abstract? 
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– How can one determine that a literature review has been plagiarized? 

– What is a bibliographical description of a source? What are the requirements for 

bibliographical description of a source and formatting a list of works cited in an academic work? 

– What are some of the methods of formatting quotations/literary works cited? 

 

Topic 7. JUSTIFICATION OF THE RESEARCH MODEL CONCEPT, FORMULATING 

HYPOTHESES 

 

– What is the practicability of a preliminary development of an object model? 

– How are theoretical notions different from terms? 

– How is objectivism different from social constructivism in its approach of justifying theoretical 

concepts? 

– What are the differences in conceptual models in qualitative and quantitative research design? 

– What are hypotheses? 

– What types of hypotheses are there? 

– What are the major mistakes in formulating hypotheses? 

– Are hypotheses necessary in qualitative research? 

 

Topic 8. OPERATIONALIZATION OF RESEARCH MODEL CONCEPT INTO THE 

SYSTEM OF EMPIRICALLY MEASURED INDICATORS 

 

– What are indicators? 

– How are indicators different from notions? 

– What types of indicators are there? 

– What types of scales and levels of measurement are there? 

– How can the quality of measurement be assessed? 

– How can the dependability and validity of measurement in qualitative and quantitative research 

be assessed? 

– What is constructive validity? 

– What is ecologic validity (authenticity)? 

– In which cases is it impermissible to use open-ended questions in polls? 

 

Topic 9. WORKING OUT AN INSTRUMENT SET 

 

– What are the major requirements for poll question formulation? 

– What are some of the typical mistakes made in poll question formulation? 

– What is poll piloting and why is it necessary? 

– What are the requirements for poll piloting? 

– What is the cognitive testing of questions? How is it done? 

– What are the differences between guides and polls? 

– What requirements are there for guides to non-structured interviews, focus group discussions, 

expert interviews? 

– What typical mistakes occur in guide composition? 
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– What types of encoding of closed questions for you know? What the the advantages and 

disadvantages of each? 

– What are the requirements for formulating socio-demographic questions (gender, age, 

education, profession and occupation, field, nationality, place of birth, migration)? 

 

Topic 10. DATA COLLECTION 

 

– What are the main reasons for refusing to participate in polls? What methods are there to avoid 

mass refusals? 

– Describe methods of preventing respondents from skipping poll questions. 

– The problem of respondents' dishonesty and ways of solving it 

– What ethical principles should be adhered to when conducting a poll? 

– What are the particularities of expert interviews? 

– How can one assess the quality of in-depth and expert interviews? 

– How can respondents' anonymity be guaranteed when composing and storing poll databases? 

 

Topic 11. DATA ANALYSIS AND PREPARATION OF THE REPORT 

 

– What is an argument? What types of arguments are there? What is not considered an 

argument? 

– What sections are included into a research report? What are the roles of the introduction, main 

body and conclusion? 

– What criteria are used to assess the quality of the report in qualitative research? 

What rules are there for citing interviews? 

– What rules are there for demonstrating the results of statistical data analysis: simple 

distribution, cross tables, results of multidimensional analysis methods? 

– What mistakes happen in graphic and table methods of demonstrating quantitative 

information? 

– What are is the role of the appendix and the bibliography in a report? 

– What information should the report annotation include? 

– What are the particularities of an academic publication text compared to those of a research 

report? 

 

Topic 12. PRESENTING RESEARCH RESULTS 

 

– Why are academic conferences held? 

– What requirements are there to paper formats? What are some of the typical mistakes when 

writing a presentation? 

– What are the tasks of the discussion opponents? 

– What are the responsibilities of conference participants (chairman, secretary, regular listener) 

before, during, and after a session? 

 

III. FORMS OF CONTROL 
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The “Practicum in Economic Sociology” course runs for one academic year – from September 

until June.  There are two examinations during this time: 

– After the 2nd semester/module: midterm. The grade is based on literature review and research 

program. 

– After 4
th

 semester/module: final exam. The grade is based on research instrument set, final 

analytical report and conference presentation. 
 

The grade for the practicum itself is given by the practicum instructors based on curators' 

recommendations, as well as their own experiences in working with the group. Grades for course 

work (prepared in the form of scientific publication based on research materials) is given by the 

group's curator and is not included in the final grade for the practicum. 
 

The assessment of the group's work and its separate members is based on the report on the main 

stages of work, as well as the schedule of completed major procedures performed by research 

groups. Midterm grades during specific stages are given by the practicum instructors at the end 

of each stage.  
 

The final exam grade for the practicum is composed of 5 parts, each weighed differently: 

A. Preparation of the literary review and research program – 20% 

B. Preparation of the instrument set – 20% 

C. Transcriptions and analytical report of interview data – 20% 

D. Final report and summary – 30% 

E. Presentation of research results – 10% 

 

Each stage is graded on a 10-point scale.  
 

The midterm exam at the end of the second module is given for stage A.  

The final grade is calculated as a sum of grades for each stage (A-E) with the following weighs:  
 

А* 0.2 + В* 0.2 + С* 0.2 + D* 0.3 + E* 0.1 

 
 

Two parameters are counted for each grade given: 

– Quality of work, particularly, how well it corresponds to recommended standards 

– Timeliness of document submission 

 

Due dates for the final version of each can vary but so that the group would not fall behind the 

general schedule and would complete the project on time.  

The following grading scheme is recommended. Lateness of first-time submission of a stage 1-2 

weeks amounts to 1 point; 3 points for 3 weeks; and up to a 5-point penalty for assignments 

submitted 3-4 weeks late. If a stage of the project is 6 or over weeks late, a grade of zero is given 

for that stage, however that does not mean that this stage should not be submitted, since without 

submitting a stage the group cannot move on to the following one. 
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If agreed upon with the practicum's instructor, the curator can work out a change in the schedule 

of submission of main practicum documents (for example, if the students chose to conduct a poll, 

and extra time is needed to work out the instrument set and for piloting), except for the dates that 

are set for midterm and final grading. These changes must be done during the composition of the 

project plan/schedule stage (23 october) and confirmed by protocol which is given to the 

practicum's instructors. If these changes are not made by the specified date, practicum instructors 

and curators will adhere to the schedule of document submission stated below. 
 

If all of the documents required for submission have not been submitted by the midterm or final 

exam dates, an “unsatisfactory” grade is given, and the grade is considered a failing one with a 

possibility to make up the grade at a later time. Because of the collective nature of the practicum 

work and the absence of a date when a final exam is given, no “absent for a legitimate reason” 

grade option will be available in this course. 
 

Schedule of main document submission for the practicum 

Name of document No later 

than 

Number of pages Part of 

final 

grade 

Formation of project groups, selection of research 

topic and curator 

September 

25 

- - 

Justification of research problem and coordinating it 

with the group's curator 

October 9 1 - 

Justification of research goals and tasks, project 

plan/schedule, distribution of responsibilities within 

the group 

October 23 1 -2   

Literature review on research topic November 

20 

12 -15 20% 

Research program December 

4
th

 

3-4   

Instrument set for research poll (guide) December 

18 

3-10 20% 

Report on poll (guide) pilot January 22 3-5  

Technical schematic of selection (method of 

selecting respondents for interviews) 

February 5 1  

Poll database or interview transcripts March 19  No less than 200 

respondents/20 

interviews 

20% 

Analytical report – data analysis April 30 30  

Final report, including the research program, May 21 50-60 (without 30% 
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literature review, analysis of secondary and primary 

data, appendixes with research instrument set and 

cross-tables of variable distribution 

appendixes) 

Report summary May 28 1-2  

Power point presentation of research results June 11 10-15 slides 10% 

Review of another group's report June 11 1-2  

Course papers in academic article format (prepared 

and graded individually) 

June 25 16-20 - 

 
 

 
 

 
 


